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OJOCHENEMI FAVOR EDIBO

PERSONAL INFORMATION
· Sex: Female
· Date of Birth: 12th August 1996
· Nationality: Nigerian
· State of Origin: Kogi State
· Local Government Area (LGA): Idah
· Religion: Christian
· Marital Status: Single
📍 69 Musa Danjuma Street, Gwarimpa, Abuja, Nigeria
📞 +234 913 403 8055 | ✉ nemmiedibo@gmail.com
LINKEDIN : https://www.linkedin.com/in/ojochenemi-edibo-
993a04279?utm_source=share&utm_campaign=share_via&utm_content=profile&utm_medium=ios_app
PROFESSIONAL SUMMARY

Results-driven Strategic Communications and Public Relations professional with progressive experience in corporate communications, executive communications, public relations, brand strategy, business development, and stakeholder engagement. Adept at translating complex ideas into compelling narratives that strengthen organizational reputation, influence perception, and drive meaningful audience engagement. Experienced in developing thought leadership, managing integrated communication strategies, building strategic partnerships, and aligning brand messaging with business objectives. Recognized for combining strategic thinking, psychology-informed storytelling, and strong relationship management to help organizations communicate with clarity, credibility, and lasting impact.


KEY ACHIEVEMENTS

· Built a distinctive professional brand through thought leadership, generating 5,600+, 4,000+, and 2,500+ LinkedIn impressions while growing an engaged professional audience.

· Developed and executed strategic public relations, communications, and marketing initiatives that enhanced brand visibility, strengthened organizational reputation, and increased audience engagement.

· Generated an average of 20–30 qualified leads per month, consistently converting prospects into 5–8 new client acquisitions monthly through strategic business development and relationship management.

· Contributed to an estimated $8,000–$15,000 in monthly revenue through client acquisition, strategic negotiations, and sales initiatives.

· Increased inbound client inquiries by 25–35% through targeted public relations and brand communication strategies.

· Improved campaign engagement by 30%+ by aligning public relations, content, and marketing initiatives with business objectives.

· Increased sales conversion rates by 15–20% through performance analysis, customer insights, and continuous strategy optimization.

· Successfully managed executive communications, stakeholder engagement, and cross-functional projects across communications, public relations, marketing, and business development.

· Cultivated and maintained relationships with 50+ clients, media professionals, influencers, and strategic stakeholders, strengthening brand credibility and long-term partnerships.

· Recognized for translating complex ideas into compelling narratives that build trust, strengthen reputation, and influence decision-making.

· Published thought leadership content that consistently generated high professional engagement, strengthening personal brand visibility and attracting career opportunities, professional partnerships, and executive conversations.

CORE EXPERTISE

· Strategic Communications

· Public Relations & Media Relations

· Executive Communications & Ghostwriting

· Thought Leadership Development

· Corporate Communications

· Brand Strategy & Storytelling

· Organizational Culture & Internal Communications

· Reputation Management

· Stakeholder Engagement

· Business Development & Client Relations

· Content Strategy & SEO Writing

· Digital Marketing & Social Media Strategy

· Employer Branding

· Customer Experience (CX)

· Crisis Communication

· Market Research & Competitive Analysis

· Project & Campaign Management

· Presentation & Executive Support



TECHNICAL & AI SKILLS

· Microsoft Office Suite (Word, Excel, PowerPoint)

· Google Workspace (Docs, Sheets, Slides)

· ChatGPT & AI-Assisted Content Creation

· Canva & Figma

· WordPress & Content Management Systems (CMS)

· Google Analytics

· SEMrush

· HubSpot

· Hootsuite & Buffer

· Grammarly

· SEO & Keyword Research

· LinkedIn Content Strategy

· Digital Collaboration Tools (Microsoft Teams, Zoom, Google Meet)



SOFT  SKILLS

· Strategic Thinking

· Critical Thinking & Problem Solving

· Emotional Intelligence

· Leadership & Influence

· Excellent Written & Verbal Communication

· Stakeholder Relationship Management

· Collaboration & Cross-Functional Teamwork

· Creativity & Innovation

· Adaptability & Resilience

· Decision-Making

· Organizational & Time Management

· Attention to Detail

· Active Listening

· Conflict Resolution & Negotiation

· Professionalism & Integrity

· Growth Mindset





PROFESSIONAL EXPERIENCE 

STRATEGIC & CULTURAL PR SPECIALIST 
CustEx ( Santa Monica, California United State) Remote

March 2026 – June 2026
· Developed and executed strategic communication initiatives that strengthened brand reputation, organizational culture, and stakeholder trust.

· Designed culture-driven communication strategies that aligned business objectives with employee and customer experiences.

· Produced executive communications, thought leadership content, and strategic messaging for internal and external audiences.

· Advised on brand positioning, reputation management, and communication approaches to support organizational growth.

· Collaborated with leadership teams to ensure consistent messaging across corporate, digital, and stakeholder communications.

· Conducted research on audience behavior, industry trends, and organizational culture to inform communication strategies.

· Developed storytelling frameworks that translated business objectives into compelling narratives for diverse audiences.

· Supported employer branding and internal communication initiatives that enhanced engagement and reinforced organizational values.

· Built and maintained relationships with stakeholders, partners, and key collaborators to strengthen brand credibility and visibility.

· Measured communication outcomes and provided strategic recommendations to improve audience engagement and communication effectiveness.



HEAD OF PUBLIC RELATIONS & BRAND EXPERIENCE
Clap Lounge, Abuja

April 2025 – February 2026 (Contract)

· Spearheaded strategic public relations and brand communication initiatives that enhanced brand visibility and strengthened audience engagement across digital and traditional media platforms.

· Developed compelling press releases, promotional content, event communications, and brand narratives that increased public awareness and reinforced a consistent brand identity.

· Cultivated and managed strategic relationships with media professionals, influencers, corporate partners, clients, and key stakeholders to expand brand reach and foster long-term collaborations.

· Led the planning and delivery of premium brand experiences, high-profile events, and VIP guest engagements, ensuring exceptional customer experience and brand representation.

· Directed brand messaging, customer experience, and visual presentation to ensure consistency across all customer and communication touchpoints.

· Collaborated with cross-functional teams to execute integrated PR, marketing, and promotional campaigns aligned with business objectives.

· Monitored public perception, managed stakeholder communications, and provided strategic recommendations to strengthen brand reputation and audience trust.

· Leveraged storytelling, strategic communication, and audience insights to position the brand as engaging, aspirational, and culturally relevant.



SALES & MARKETING SPECIALIST
ADM, Chicago, IL (Remote)

2023 – 2025

· Identified and developed new business opportunities, cultivated strategic client relationships, and contributed to sustainable revenue growth through consultative sales and business development initiatives.

· Planned and executed integrated sales and marketing strategies that increased brand awareness, customer engagement, and market reach across digital and traditional channels.

· Developed compelling marketing content, sales collateral, presentations, and customer communications that strengthened brand positioning and supported business objectives.

· Managed customer relationships by delivering exceptional service, addressing client needs proactively, and fostering long-term customer loyalty and retention.

· Conducted market research, competitor analysis, and performance evaluations to identify growth opportunities and support data-informed business decisions.

· Collaborated with cross-functional teams, including sales, marketing, and product, to execute campaigns, support product launches, and align commercial strategies with organizational goals.

· Monitored campaign performance and customer insights to optimize marketing initiatives, improve conversion opportunities, and enhance return on investment.

· Leveraged strategic thinking, creativity, and effective communication to develop customer-centric solutions and strengthen overall brand perception.



PERSONAL ASSISTANT
Mieka Dive Institute, Lagos

2022 – 2023

· Provided comprehensive executive support by managing calendars, coordinating priorities, and ensuring the smooth execution of daily business operations.

· Managed executive correspondence, scheduled meetings, prepared briefing materials, and facilitated effective communication with internal and external stakeholders.

· Coordinated domestic and international travel arrangements, including flights, accommodation, itineraries, visa processing, and travel expense reporting.

· Planned and managed executive meetings, corporate events, and team engagements, including agenda preparation, minute-taking, and follow-up on key action items.

· Maintained confidential records, reports, and business documentation while ensuring accuracy, discretion, and regulatory compliance.

· Oversaw office administration, vendor coordination, procurement of office resources, and documentation management to support operational efficiency.

· Streamlined administrative processes, improved workflow efficiency, and proactively resolved operational challenges to enhance executive productivity.

· Collaborated with cross-functional teams to coordinate projects, manage competing priorities, and ensure the timely completion of organizational objectives.

· Supported budgeting, expense tracking, and administrative reporting to facilitate informed decision-making and efficient resource management.

· Demonstrated exceptional organizational, communication, and problem-solving skills while maintaining professionalism in a fast-paced executive environment.



PUBLIC RELATIONS & SALES MANAGER (Remote)
Stankevicius, United Arab Emirates 

2020 – 2022

· Developed and executed strategic public relations initiatives that increased brand visibility and contributed to a 25–35% growth in inbound client inquiries.

· Identified and secured new business opportunities, generating an average of 20–30 qualified leads per month through targeted prospecting, networking, and relationship management.

· Converted high-value prospects into clients, consistently closing 5–8 deals monthly through consultative selling, strategic pitching, and effective follow-up.

· Built and managed relationships with 50+ clients, media professionals, and strategic partners, improving client retention and encouraging repeat business.

· Collaborated with marketing and content teams to align PR campaigns with commercial objectives, contributing to 30%+ growth in campaign engagement.

· Prepared proposals, managed client outreach, negotiated partnerships, and supported revenue generation, contributing an estimated $8,000–$15,000 in monthly revenue.

· Tracked campaign performance, sales metrics, and market trends, implementing data-driven improvements that increased conversion rates by 15–20%.

· Strengthened brand reputation through strategic communication, stakeholder engagement, and integrated PR and sales initiatives.

· Delivered market intelligence and competitor insights to support business development strategies and identify emerging growth opportunities.

· Worked collaboratively across sales, marketing, and communications teams to achieve organizational goals and enhance customer experience.



PUBLIC RELATIONS ASSISTANT
Ministry for Local Government and Chieftaincy Affairs, Nasarawa State Lafia

2019 – 2020

· Supported the development and implementation of public relations and corporate communication initiatives that enhanced public awareness and strengthened the Ministry’s reputation.

· Assisted in building and maintaining strategic relationships with journalists, media organizations, government agencies, and key stakeholders to promote positive media coverage.

· Drafted press releases, newsletters, speeches, briefing notes, and digital content to ensure consistent and effective communication across multiple platforms.

· Coordinated press conferences, official events, stakeholder engagements, and public awareness campaigns, ensuring seamless execution and positive stakeholder experiences.

· Supported the management of social media platforms by creating engaging content, monitoring audience engagement, and maintaining consistent messaging.

· Assisted in crisis communication activities by preparing timely responses, monitoring media coverage, and supporting reputation management efforts.

· Conducted media monitoring, public sentiment analysis, and research on communication trends to provide insights that informed strategic decision-making.

· Collaborated with internal departments and external stakeholders to ensure alignment of communication initiatives with organizational objectives.

· Maintained media databases, managed press inquiries, prepared communication materials, and ensured efficient administrative support for the Public Relations unit.

· Contributed to stakeholder engagement initiatives that strengthened public trust, fostered collaboration, and enhanced the Ministry’s public image.


EDUCATION 

· Bachelor of Science in International Relations – ISCOM UNIVERSITY ,
 Benin Republic | 2013 – 2017

● Senior Secondary School Certificate 

 Nigerian Navy Secondary School, Ojo, Lagos | 2007 – 2013

· First School Leaving Certificate 
Nigeria Navy Primary School, Ojo, Lagos | 2002 – 2007


LANGUAGES

· English – Fluent (Professional Proficiency)

· French – Elementary Proficiency (Currently Learning)



PORFOLIO & ONLINE PRESENCE

· Writing Portfolio: https://docs.google.com/document/d/1oj_lzIFOwXXv5hof-S6XoUlL6C2g2g8U/edit?usp=drivesdk&ouid=109809756351794580259&rtpof=true&sd=true

· Campaign portfolio: https://docs.google.com/document/d/1eg7wKb3QPQtqxX7hKcFdPj_hR-oZ1nWn/edit?usp=drivesdk&ouid=109809756351794580259&rtpof=true&sd=true

Substack – https://substack.com/@nemiedibo?r=56bj7g&utm_medium=ios


INTERESTS & CREATIVE PURSUITS

· Executive Writing & Thought Leadership

· Psychology, Human Behavior & Behavioral Communication

· Brand Strategy, Personal Branding & Digital Culture

· Visual Aesthetics, Graphic Design & Creative Storytelling

· Content Strategy & Creative Concept Development

· Hosting Curated Social Gatherings & Meaningful Conversations

· Wine Tastings & Cultural Experiences

· Presentation Design & Brand Experience

· Research, Continuous Learning & Intellectual Exploration

· Public Speaking & Professional Networking



REFERENCES

Agbo I. Day – Aito Energy Resources, 5/7 Dockyard, Apapa, Lagos | 08034923523
 
